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CONDO LIVING MAGAZINE IS WHERE
YOU SHOULD ADVERTISE YOUR
CONDOS FOR SALE. HERE’S WHY:
ENGAGING
Condo Living has more and better new condo content than any product in
the market. And it’s all local — owned by Calgarians, written and produced
by Calgarians — for Calgarians. It’s all about, the people who build condos
in Calgary and the people who live in them. When it comes to condominium,
the focus is on lifestyle, and we’ve got it covered — from purchase, to
furnishing, to every day living.

20,000

COPIES PRINTED
MONTHLY

MORE PEOPLE
We print more magazines, distribute at more locations, and have a stronger
readership than any other real estate publication in town. In fact, with
20,000 copies printed and more than 1,400 distribution points, we reach
more than 44,000 readers every month. And, thanks to our quality content,
our magazines have great shelf life.

TARGETED

44,000
READERS

DISTRIBUTED
AT MORE THAN

1,400

LOCATIONS

THE RIGHT
MESSAGE IN THE
RIGHT PLACE,
TO THE RIGHT
AUDIENCE

TOP VALUE
Condo Living is THE single most cost effective way to advertise your product.
Just do the math. On a cost per thousand basis we give you unbeatable ad
value. And that doesn’t even factor in seasonal and other special offers. If
you’re looking for maximum results from your marketing budget you need to
put Condo Living into the mix.

CUSTOM AD CAMPAIGNS
Our experienced magazine professionals know Condo Living magazine, they
know advertising and they know the Calgary condominium market — inside
and out. Putting together an advertising package tailored to your needs is
their specialty. Our entire sales staff and management are in Calgary — one
quick phone call or visit away.
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Approach hallway design with an eye for style

ish Creek Park is undeniably the best address in Calgary, and Fish
Creek Exchange by Graywood is one of the final opportunities to
experience a luxury multi-family community along the border
of this pristine natural enclave.
The response has been clear from buyers, and Fish Creek Exchange’s
combination of the best of world-class amenities with the quietude of
natural park settings has been a resounding success. Construction has
already begun for the second phase of condos and townhomes as
demand surges.
“The biggest amenity is Fish Creek Park. A lot of the recreation
draw is to Fish Creek Park for hiking, biking, nature walks, all those
types of activities,” says Patrick Briscoe, Director, Development Project
Management.
But easy C-Train access is a close second when it comes to the location’s appeal, as it’s proximity to everyday amenities like schools, shops,
groceries, and entertainment that provides ease to everyday life.
Fish Creek Exchange is in a peaceful, idyllic corner all its
own. “It’s very quiet. It is in a residential community so there
are single-family homes surrounding the property. It’s close
to MacLeod Trail for access but far enough away that
you’re not bothered by traffic noise,” says
Briscoe.

BY CHRISTINA LOC

I
P H OTO CO U RT E S Y C ROW N WA L L PA P ER S A N D FA B R I C S

OVER

100% of the people who read Condo Living are interested in condominiums.
That’s why they pick the magazine up. More than half are between the prime
homebuying ages of 26-45 and, with nearly 40% earning over $75,000 per
year, they’ve got the money to do so. Looking for qualified sales prospects?
They’re looking for you too — and they’re looking in Condo Living magazine.

t’s about the journey, not the destination. At home, your
hallways often encapsulate this expression. They are
typically small, narrow and often neglected. Hallways,
however, are the first spaces you and your guests experience upon arriving and for getting from one room to another.
They are the segue to much valued and well-invested spaces
in your home and are equally deserving of attention to detail!
These pointers can help turn typically overlooked spaces into
functional and beautiful statements consistent to the overall
style of your home.

WALL TREATMENTS & WALL ART

With little square footage to work with, conceptualise
your hallway by dressing the walls. Paint is the most
economical way to alter a space. Opt for a neutral colour
on the walls and floors to enhance the feeling of light and
space. Alternatively, consider a bold colour or be inspired
with trending colours for 2018 from blush, emerald or
tropical green, to any shade of blue between the Pacific
and Atlantic Ocean!
Wallpaper, from unique to hand-crafted, to eclectic and
bright can work wonderfully in narrow passage ways or
entries, adding interest especially when no artwork can
be hung without being overwhelming.

»
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Award-winning
design, perfect
location turn Fish
Creek Exchange
into a hit BY SHYLO THOMPSON
He adds that since the community surrounding Shawnee Slopes has been there around
30 – 40 years, residents benefit from
living in a well- established
community. “All the
essentials like

DISTINCTLY
CALGARIAN

schools and grocery stores are already here,” says Briscoe.
You can throw in award-winning design as part of the
Fish Creek Exchange package now, too. Their B Plan —
which is one of its show suite replicas in the presentation
centre — won at the recent BILD Awards that honours the
best in Calgary’s homebuilding industry. The B Plan won
for Best New Multi-Family Design 600 to 749 square-feet.
“It was a definite honour to be among the winners at
this year’s BILD Awards, it just means our buyers are
getting real value at Fish Creek Exchange,” Briscoe says.
Fish Creek Exchange offers a variety of plans that fit
all multi-family lifestyles. “We have everything from
one-bedroom suites at just under 600 square-feet and
go all the way up to 1,200-square-foot two-bedroom- twoplus-den suites,” says Briscoe.

Bow Developments sticks to its roots with Scarboro 17

»

T

BY BRANDI HOLMES

he newest and only multi-family development in the historic community of Scarboro
belongs to Bow Developments and is so aptly named Scarboro 17.
The piece of land situated right off of 17th avenue has been waiting to be developed for
seven years — and was scooped up by Jason Smith the owner of Bow Developments in 2017.
Smith is a born and raised Calgarian and knows exactly how to create a lasting home.
“I’ve been drawing floor plans since I was nine years old, it just took me a while to be able to build
what I was imagining on paper all those years” explains Smith.
Over the last 15 years, Smith has built a number of custom homes and infill projects in the inner-city and has cultivated an eye for detail.
“There is always a proper and improper way of doing something in home building — I drive my
trades crazy because I like my design, construction and finishing to feel good and be done right”
says Smith, so Scarboro 17 is sure to wow any prospective buyer.
Since securing the land, Smith has been hard at work solidifying his vision for this condo development. Working closely with his expertly curated team and in collaboration with the community
itself, Scarboro 17 has come to life.

»

Wallpaper, from unique to hand-crafted, to eclectic and
bright can work wonderfully in narrow passage ways or entries.
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ADVERTISING RATES
DISPLAY AD
INSERTIONS

INCENTIVES

OUR BEST RATES

1X

3X

6X

12X

24X

1/3

1290

1145

1125

1100

1040

1/2

1610

1445

1410

1355

1315

2/3

2260

2030

1970

1940

1865

full page

2800

2550

2460

2390

2300

double page

4280

4030

3875

3675

3490

ADVERTISER INCENTIVE
PROGRAMS
LOYALTY REWARD
Sign up for 12 consecutive
insertions and receive ONE
(2-page) FREE EARNED MEDIA
to be used any time through the
contract.
NEW ADVERTISER
Buy 3 ads at the regular rate and
receive a 4th ad FREE of charge.

15% guaranteed position surcharge.
Ask your representative for our high-volume rates.

COVERS
INSERTIONS

1X

3X

front cover package*

5100

N/A

back cover package*

4700

N/A

outside back

3350

3050

inside front/back cover

3250

2950

DOUBLE-UP
Purchase 12 consecutive ads at
the 12x rate and get a second
page for the duration of the
contract for HALF PRICE.

*Front & Back Cover
Packages also receive
a minimum two pages
of advertorial inside
purchased issue.

ADVERTORIAL
Get a story any time you want.
Purchase a full page ad at
regular rate and the 2-page
story is just $1,500. We’ll even
write it for you!

ADVERTORIAL
PAGES
profiles*

2

3

1500

1995

*Available only with paid ad in same issue

DIGITAL EDITION
AUDIO | VIDEO
Embedded on digital magazine

| FEATURE

200

*File specifications required, see back cover.
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ART inthe

COMMUNITY

Public art brings aesthetic value,
togetherness in communities
BY PEPPER RODRIGUEZ

A

rt is open to interpretation, it is meant to open
conversations, and although its ultimate beauty
may be in the eye of the beholder, as far as public
art in residential neighbourhoods goes, its shared
value is what creates a lasting identity for the community.
As spring approaches and breaks the serious case of cabin
fever that Calgarians have gone through the past winter, we
thought it worthwhile to check out some of the compelling
residential community public art that have come out recently.
For one thing, it gives us an excuse to get out and enjoy the
warmer weather.
These are art pieces that community developers have chosen
to represent the community. They span from ambitious, overthe-top entrance features to the more intimate small-scale
sculptures. Yet, their value to the community is immeasurable.
For example, Legacy has its Roman ruins and similarly-styled
watchtower creating moments of artistic bliss in the two-time
SAM Community of the Year
winner.
“I love them,” says Brandi, who
just moved into the neighbourhood. “They’re artful pieces that the

A ROOM WITH A VIEW

developers did not have to
put there, to me it just shows
that they are taking pains to
beautify the community and
add value to the lifestyle here.”
“We wanted to establish
Entry feature in Legacy.
the feel of the community,”
says Kalida Goldade, marketing manager at WestCreek
Developments, Legacy’s developer. “So it was important
for us to have the parks, entrance features and landscaping done so that people can already visualize the
community they will be living in. We wanted to make
buyers proud of the community, so we put all that work
on developing these features up front.”
Legacy also has the ‘Open Hearts Icon’ sculpture, an
original design created by renowned actress, activist
and artist Jane Seymour. Currently located near their

CO N D O L I V I N G
M AY 2 0 1 8
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BY BRANDI HOLMES

I

t’s amazing the difference a block can make.
A Calgary musician and music therapist
made a small move late last year and it
brought her big gains.
In 2017, Shannon was living in a one bedroom,
one bathroom, 780-square-foot apartment on
6th Avenue and 10th Street S.W.
A block away on 5th Avenue, Shannon
watched as Grosvenor Americas and Cressey
Development Group built their latest
Calgary condominium, Avenue
West End (Avenue).
As the 23-storey luxury condominium neared
completion, Shannon decided to go take a look at
the sales centre.
“I had been watching
this building being built,”
she says. “It was a thought

Harmony’s “Cultivate” entrance feature.

C A LG A R Y H O M E L I V I N G . C O M

Art-inspired living comes to Marda Loop

BY DARLENE CASTEN
PHOTOS BY BARBARA GOULET

»

“…IT JUST SHOWS THAT [DEVELOPERS] ARE TAKING PAINS TO BEAUTIFY
THE COMMUNITY AND ADD VALUE TO THE LIFESTYLE HERE.”

COCO FOR YOU

Panoramic vistas add luster to luxury living
at Avenue West End

Shannon

34 |
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in the back of my mind about moving into
something larger. It was just kind of a fleeting
thought. In April (2017) I decided to go into
the sales centre.”
When she entered the 17th floor apartment,
her fleeting thoughts became concrete.
“I saw the view and I was like — it’s mine,”
she says. “I was sold quite quickly.”
Her old apartment faced north and had a
view of the Bow River, but it couldn’t compare
C A LG A R Y H O M E L I V I N G . C O M

to the diverse 720-degree view at Avenue that
takes in Kensington, the Peace Bridge, the river
valley bluffs and the river as it winds west to east.
“On a clear day you can see the Rocky Mountains.
I’m very drawn to rivers and mountains,” she explains. “I grew up in Silver Springs and had a view
of the river. I went to school in Vancouver and was
near the ocean. I’ve always been near the water
and I’d say that is the biggest draw for me here.”
The two-bedroom, two-bathroom 1,138-square
C A LG A R Y H O M E L I V I N G . C O M

-foot condo was almost ready for
possession.
Grosvenor’s luxury finishes at
Avenue include quartz countertops in the kitchen and marble in
the bathroom, hardwood flooring,
heated floors in the master bathroom and floor to ceiling windows.
Avenue is international developer Grosvenor’s third foray into the Calgary residential high-rise
market and is their most luxurious building to date that includes
street-side townhomes, apartments and a two-storey, 2,315-squarefoot penthouse with a 2,000-square-foot terrace.
The steel and glass tower on the corner of 5th Avenue and 10th
Street S.W. was designed by Order of Canada winning architect
James Cheng. The front courtyard has a high-end hotel feel with a
porte-cochère entry.
In addition to the luxury finishes in each home, the building has a
concierge, gym, pet wash station and bike repair area.

or more than 10 years Sarina Homes has
been committed to building modern,
customizable homes rooted in community,
and their newest Marda Loop condo venture
COCO brings another designer element through
a creative collaboration with a local artist.
Sarina Homes is partnering with Megan Jentsch
to bring a colourful energy to the collection of 74
condos and cityhomes. The partnership was a natural fit given Jentsch’s talent for activating spaces
— her work can be seen at some of Calgary’s premier
retailers such as Holt Renfrew, Village Ice Cream
and Maison Simons. Plus,
with her former studio
located steps from the
new homes, Jentsch
could harness her love
for the neighbourhood.
Using her signature
mixed-media
style,
Jentsch created an abstract cityscape titled

“The artwork is such an
energetic statement, so we
knew we wanted to house
it in the lobby, and make
it visible for the residents
and the community.”

»
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“Local Frequencies”. A sample of the artwork
has been welcoming hundreds of visitors,
including 25 purchasers, since the COCO
presentation centre officially opened in March.
“The artwork is such an energetic statement,
so we knew we wanted to house it in the lobby,
and make it visible for the residents and the
community,” explains Naz Virani, President,
Sarina Homes. “The glass design anchors the
building, and it’s one of the design features
we’re really proud of.”
“The intention of the work is to celebrate
the urban lifestyle that Marda Loop offers,
as well as the energy of COCO. Sarina has
a unique take on community living, and I
wanted to show this through my local lens,”
shares Jentsch.
COCO is the second condo building that
Sarina has brought to the neighbourhood
in as many years. The first was Avenue 33,
which achieved its sellout milestone last year.
It has become a landmark on the east end of
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PRINT ADVERTISING SPECS
ACCEPTED FILE FORMATS
1/4
full page bleed
live area 7.25” x 9.75”

full page NO bleed

3.55” x
4.792”

1/3V

7.25” x 9.75”

trim size 8.25” x 10.75”

2/3 page

2.33” x 4.792” x 9.75”
9.75”

1/2 page

bleed 8.75” x 11.25”

7.25” x 4.792”

MULTI-MEDIA ADVERTISING SPECS
FORMATS ACCEPTED

For videos/slideshows: .FLV

For audio: .MP3 (Videos need to be under 2 minutes playing time.)

DEADLINES & DISTRIBUTION
ISSUE

AD BOOKING/COVER FINAL

AD FINAL

ON STANDS

January 2019

Thurs, November 29

Thurs, December 6

Thurs, December 20, 2018

February

Thurs, January 3

Thurs, January 10

Thurs, January 24

March

Thurs, January 31

Thurs, February 7

Thurs, February 21

April

Thurs, February 28

Thurs, March 7

Thurs, March 21

May

Thurs, March 28

Thurs, April 4

Thurs, April 18

June

Thurs, May 2

Thurs, May 9

Thurs, May 23

July

Thurs, May 30

Thurs, June 6

Thurs, June 20

August

Thurs, June 27

Thurs, July 4

Thurs, July 18

September

Thurs, August 1

Thurs, August 8

Thurs, August 22

October

Thurs, August 29

Thurs, September 5

Thurs, September 19

November

Thurs, October 3

Thurs, October 10

Thurs, October 24

December

Thurs, October 31

Thurs, November 7

Thurs, November 21

January 2020

Thurs, November 28

Thurs, December 5

Thurs, December 19, 2019

Email: advertising@sourcemediagroup.ca
Telephone: 403.532.3101 Facsimile: 403.532.3109
6109 - 6 Street SE, Calgary, Alberta T2H 1L9

Toll Free: 1.888.932.3101

CONDO LIVING® is a registered Trademark the property of SOURCE MEDIA GROUP CORP. Reg. USPTO 3,584,683 & 3,584,583

are EPS or InDesign. Please ensure all
images are embedded/packaged with
your artwork and fonts are converted
to outlines. A low-resolution PDF of
your ad is also required to serve as our
reference.

IMAGES In order to maintain
quality, all images should be submitted
at 300 dpi at full placement size. All
images should be in CMYK mode
and TIFF format. No RGB, LAB, PMS
colours or embedded colour profiles
(such as ICC profiles).
PRODUCTION NOTES Half-,
quarter-, two-thirds-, one-third- or onesixth-page ads DO NOT require bleed.
Safe zone — all live elements must be
at least 0.25” from trim on all sides.
Registration marks and colour bars are
NOT necessary. Perfect alignment of
text or design across the gutter of two
facing pages cannot be guaranteed.
Files that are not sent in the above
formats will incur set-up charges of
$99/hr.

UPLOAD all ad materials via
www.hightail.com/u/smgARTWORK

