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NEW HOME LIVING IS THE PERFECT
PLACE TO PROMOTE NEW HOMES
AND COMMUNITIES
ENGAGING EDITORIAL

25,000

COPIES PRINTED
MONTHLY

MORE THAN

50,000
READERS

New Home Living has more content and better content than any similar
product in the market. And it’s all local – owned by Calgarians, written and
produced by Calgarians — for Calgarians. It’s all about you, the people who
develop communities and build homes in Calgary. From show home profiles,
to interior design tips, to how to shop for furnishings, we cover it all in New
Home Living.

UNBEATABLE REACH
We print more magazines, distribute at more locations, and have a stronger
readership base than any other real estate publication in town. In fact, with
25,000 copies printed and more than 1,700 distribution points, we reach
more than 50,000 readers every month. And, thanks to the quality and
integrity of our content, our magazines have great shelf life.

QUALIFIED PROSPECTS
Fully 100% of the people who read New Home Living are interested in
buying a new home. That’s why they pick the magazine up. More than half are
between the prime homebuying ages of 26-45 and, with nearly 40% earning
over $75,000 per year. If you want to reach serious potential new home
buyers, you should advertise in New Home Living magazine.

DARE TO COMPARE
DISTRIBUTED
AT MORE THAN

1,700

LOCATIONS

New Home Living is THE single most cost effective way to advertise your
product. On a cost per thousand basis we give you unbeatable ad value. And
that doesn’t even factor in seasonal and other special offers. If you’re looking
for maximum results from your marketing budget you need to put New Home
Living at the top of the mix.

PERSONALIZED
We have an experienced magazine professional dedicated to new home
advertising. They know the magazine — and the Calgary housing market —
inside and out. Building an advertising strategy tailored to your needs is their
specialty. Our entire sales staff and management group is in Calgary — just a
phone call or visit away.
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All decked out
David Crosson

Less is definitely more in Homes by Dream’s
National SAM-winning show home
n WRITTEN BY

West Elm’s All-Weather
Wicker Colorblock Chair
is a summertime stunner,
featuring bold colour and
pattern in all-weather faux
wicker. Try a couple paired
with a simple table for
maximum aesthetic impact.

Pepper Rodriguez

The cool, modern
Scandinavian influence is
projected by 30i’s concretetile face, two-sided fireplace
that stretches all the way up
to the 15-foot ceiling. “This is
one of the aspect of the 30i’s
modern, sophisticated design
that makes it so different from
anything else you will see in
the suburbs,” Tandara says.

»

Pier 1’s Kimbell
Woodgrain Melamine
Dinnerware exquisitely
captures the driftwood
trend and offers a
perfect neutral perch for
colourful and appetizing
summer fare.
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Fortunately, there are many scaled-down
options out there for “rocking” a small space,
especially if you want to make a statement
that will resonate for years to come. In this
regard, Brooklyn-based (and Calgary-outposted) West Elm does a stellar job, providing
durable, design-considered options at a great
price. Their Soleil Metal Outdoor Bistro Dining
Set, offered in white, orange and a fabulous
fifties-looking turquoise, is a great workhorse
collection rendered in tough powder-coated
steel. Toss a few snazzy (and hardy) cushions
on the chairs and you’ll be sitting pretty all
summer long, whether you’re dining, drinking
or “dishing”.
If it’s major drama you seek, look no further
than their All-Weather Wicker Colorblock
series, which serves up bold style in an outside-friendly “plicker” material. I love how
distinctive and confident the colours and
patterns are and yet both are well suited to
small spaces without
appearing overly

■

Explore Banff, Canmore
and beyond
■ WRITTEN BY

Shelley Boettcher

Banff Sunshine Village

»

PHOTO COURTESY WEST ELM

A MINIMALIST
MASTERPIECE

at least not be quite so painful if you decide
to really splurge on the goods.
With a small footprint it’s always best to
treat it like you’re filling up a bucket: rocks
first, then pebbles and finally sand. In this
case the rocks are your furnishings such as
seating and surfaces (tables mainly, but not
always), the pebbles are medium-sized items
like planters, floor coverings and lighting and
the pebbles are small, personality-driven
things like accessories and serveware. This
helps set priorities and also ensures that you
don’t run out of room by buying everything
at once and out of sequence!
PHOTO COURTESY WEST ELM
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or four months of the year (five, if I’m lucky) the balcony off
my living room is the centre of my universe. It is a postage
stamp compared to its predecessor — upon which I swear you
could land aircraft — but what it lacks in square footage it more
than makes up for in charm. Truth be told, I prefer the smaller
version: it was less expensive to furnish and maintenance is a breeze
(literally, I don’t have to sweep or vacuum, the YYC wind does it all).
If you have a small balcony — or deck, patio, terrace, lanai,
etc. — try to view it as a gift rather than a drawback. True,
you won’t be able to entertain hordes of people on it
but there’s a lot to be said for intimate conversations on sunny afternoons or inky, star-filled
evenings. As I said, dressing up a compact
space can be done quite economically … or

a day in banff/canmore

The call of the Rock

Styling smaller outdoor spaces is easier than you thought

n WRITTEN BY

PHOTOS COURTESY PIER 1

THE RIGHT
MESSAGE IN THE
RIGHT PLACE,
TO THE RIGHT
AUDIENCE

Dressing up a compact
space can be done quite
economically … or at least
not be quite so painful if you
decide to really splurge on
the goods.

West Elm, a great
source for stylish
pieces at excellent
prices, brings
dazzling to dining
with their Soleil Metal
Outdoor Bistro Set,
offered in crisp white,
cool turquoise and
sunny orange, as
depicted here.
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ummer isn’t complete for me without a trip to Banff a
Maybe we spend the day hiking, followed by relaxatio
hot springs. Maybe we wander the shops along Banff Av
buying trinkets and eating well.
Maybe we spend the night at a fancy hotel, or a bargain we’
Hotwire. Maybe we drive home.
No maybes about having fun though. Here, then, is a very s
keeping busy in Banff and Canmore this summer. Use it as
point to exploring this beautiful part of our world.

ADVERTISING RATES
DISPLAY AD
INSERTIONS

INCENTIVES

OUR BEST RATES

1X

3X

6X

12X

24X

1/3

1290

1145

1125

1100

1040

1/2

1610

1445

1410

1355

1315

2/3

2260

2030

1970

1940

1865

full page

2800

2550

2460

2390

2300

double page

4280

4030

3875

3675

3490

ADVERTISER INCENTIVE
PROGRAMS
LOYALTY REWARD
Sign up for 12 consecutive
insertions and receive ONE
(2-page) FREE EARNED MEDIA
to be used any time through the
contract.
NEW ADVERTISER
Buy 3 ads at the regular rate and
receive a 4th ad FREE of charge.

15% guaranteed position surcharge.
Ask your representative for our high-volume rates.

COVERS
INSERTIONS		

1X

3X

front cover package*

5100

N/A

back cover package*

4700

N/A

outside back		

3350

3050

inside front/back cover

3250

2950

DOUBLE-UP
Purchase 12 consecutive ads at
the 12x rate and get a second
page for the duration of the
contract for HALF PRICE.

*Front & Back Cover
Packages also receive
a minimum two pages
of advertorial inside
purchased issue.

ADVERTORIAL
Get a story any time you want.
Purchase a full page ad at
regular rate and the 2-page
story is just $1,500. We’ll even
write it for you!

ADVERTORIAL
PAGES
profiles*

2
1500

3
1995 		

*Available only with paid ad in same issue

DIGITAL EDITION
AUDIO | VIDEO
Embedded on digital magazine

200

Ravenswood

RAVENSWOOD RISING

Ravenswood continues to grow
by leaps and bounds, but its
small town heart remains

n

*File specifications required, see back cover.

community profile
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Step by step

I T WA S A B R IG H T, sunny Saturday in June that Ravenswood
launched its latest show home parade. The community event introduced four new front drive show
homes from NuVista Homes, Broadview Homes, McKee Homes, and
Pacesetter Homes. What didn’t
need any introduction was Ravenswood’s small town charm.
With the pealing laughter of children and their families enjoying the bouncy castles, food trucks and other entertainment
brought to celebrate the launch, Ravenswood never looked so
appealing. But even beyond the excitement of the event, this
Qualico Communities development in southeast Airdrie is
the picture of a tight-knit town with everything to offer the
young, active family and then some.
“We’re seeing a lot of young families take Ravenswood as
their own,” says Qualico Marketing Manager Cheryl Heilman.
“Buyers love Ravenswood for the familiarity of a small-town
setting, a community with a blossoming calendar of events
and the family friendly design. Its charming and stylish architecture and a layout allowing a walkable village lifestyle with
inviting parks and quiet streets makes it even more attractive
to consider Ravenswood.”
Ravenswood offers its residents close proximity to Airdrie’s
endless amenities and a short commute to the City of Calgary.
Their location in Airdrie’s southeast works very well for
commuters. “If you work in Calgary, we’re just off Highway
2 with less lights to negotiate,” she
adds. “And the kinds of amenities that
you readily have is off the charts,”
Heilman says.
A distinctive variety of dining,
entertainment, attractions, cultural
events, sporting events and shopping
— including nearby CrossIron Mills —
are easily accessible to Ravenswood
residents.
There’s a neighbourhood shopping
centre with groceries, pubs and restaurants just outside Ravenswood’s gates.
Forgetting milk is never a problem,
says long-time Ravenswood resident,
Adam. “We are walking distance from
so many fantastic restaurants and shopping centres. We also
have a large grocery store right nearby.”

D

rug and alcohol addiction is a serious issue that plagues many
individuals and their families. Addiction knows no bounds,
and addiction in youth, in particular, is a rising concern.
These days it’s getting even deadlier. With all the new opioids
available on the black market, including the deadly fentanyl epidemic,
even with all the news coverage and information available, they still have
that alluring affect that regrettably has taken far too many young lives.
That’s what makes the work done at Alberta Adolescent Recovery Centre
(AARC) so important. AARC provides a safe and understanding option
for families that have a child battling addiction, whether to drugs, alcohol
or both. Here, families will find the physical treatment and emotional support that they need to move past this very difficult chapter in their lives.
“There is no other place like AARC,” says Jennifer Allen, an AARC
graduate with a unique story of her own. “When you get to a place of
desperation, I truly believe that AARC is the place that
can help you.”
Just 14-years-old when she began the program at AARC,
Jennifer started using drugs when she was “around 12-yearsold”, and found that her high-risk behavior, including drug
use, continued to escalate. Like so many under the influence of drugs, she says, “I thought I knew it all. Even after
spending many months here, when I finished the program,
I didn’t sober up right away,” she continues.
Jennifer Allen
“I lived on the streets, was in and out of jail,” she recalls, and

»
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as time went by her family began to move on
without her. Fortunately, Jennifer still had the
solid personal foundation that she learned at
AARC, and she finally decided to get clean and
sober. Thanks to some basic life skills, a strong
sense of self-worth, and 12 key steps she had
learned at AARC that she could lean on, she was
able to get herself into a living skills program.
She was 22 years old when she decided once
and for all to turn her life around.
“It was hard,” she admits. “I had to get through
a lot of barriers, I went back to school after I got
sober, I got into social work, started working in
my field at the Calgary Drop-In Centre,” she says.

Jennifer with family

feature

Alberta Adolescent Recovery Centre
rebuilding lives one family at a time

Now, at 30 years of age, Jennifer is happily
married with children of her own, living a life
that is healthy both physically and mentally.
Though too humble to say it, she is a prime example of the strength of the human spirit and the
will to persevere, qualities needed to overcome
addiction and, further, to actually succeed in
life, whatever that definition of success may be.
For Jennifer, she’s found it. “Life is calm and
good,” she says. “I wanted to come back and work
at AARC. My driving motivation for wanting
to work at AARC was if I could prevent any of
these kids from having to go through all these
extra years of pain and destruction that I had to
go through, then that was my main motivation.
“For parents out there who have a child dealing
with addiction, if you feel like things are getting
out of control, there is still lots of hope. AARC
saved me and they can help your family too.”
AARC graduates and staff are a special group
of people with first-hand experience that cannot
be measured in years or on paper. All are trained
professionals, and many were once clients, a
key ingredient that sets AARC apart.

“For parents out there who have a child dealing
with addiction, if you feel like things are getting
out of control, there is still lots of hope. AARC
saved me and they can help your family too.”
“When families come to AARC, this is usually the last stop,” says Anna
Scott, Event Co-ordinator at AARC. “We never turn a family away for
financial reasons. Through our fundraising efforts, with our gala and
golf tournament every year, we are able to subsidize fees for families to
ensure that every family gets the help and treatment they need.”
With it being their 25th anniversary celebration this year, “our gala
was a huge success, we raised close to $1.1 million dollars” she says. “We
had the opportunity to highlight our strong long-term supporters, and
show our supporters how much their help is appreciated and how many
families it has saved.”
AARC does all of this with no government funding. That’s right, zero.
The events they hold every year truly are the fuel that keeps this engine
running as they strive to continue to help each family through their difficult times.
The next fundraising event is the annual golf tournament, which is
taking place on August 21 at the Silvertip Golf Resort in Canmore, where
there will be a variety of fun events, and you’ll enjoy a fabulous day out
on the course. For more information please check out www.aarc.ab.ca NL
JULY 2017 NE W HOME LIVING

| 39

PRINT ADVERTISING SPECS
ACCEPTED FILE FORMATS
1/4
full page bleed
live area 7.25” x 9.75”

full page

3.55” x
4.792”

1/3V

7.25” x 9.75”

trim size 8.25” x 10.75”

2/3 page

2.33” x 4.792” x 9.75”
9.75”

1/2 page

bleed 8.75” x 11.25”

7.25” x 4.792”

MULTI-MEDIA ADVERTISING SPECS
FORMATS ACCEPTED

For videos/slideshows: .FLV

For audio: .MP3 (Videos need to be under 2 minutes playing time.)

DEADLINES & DISTRIBUTION
ISSUE

AD BOOKING/COVER FINAL

AD FINAL

ON STANDS

January 2018

Thurs, December 7

Thurs, December 14

Thurs, December 28, 2017

February

Thurs, January 4

Thurs, January 11

Thurs, January 25

March

Thurs, February 1

Thurs, February 8

Thurs, February 22

April

Thurs, March 8

Thurs, March 15

Thurs, March 29

May

Thurs, April 5

Thurs, April 12

Thurs, April 26

June

Thurs, May 10

Thurs, May 17

Thurs, May 31

July

Thurs, June 7

Thurs, June 14

Thurs, June 28

August

Thurs, July 5

Thurs, July 12

Thurs, July 26

September

Thurs, August 9

Thurs, August 16

Thurs, August 30

October

Thurs, September 6

Thurs, September 13

Thurs, September 27

November

Thurs, October 4

Thurs, October 11

Thurs, October 25

December

Thurs, November 8

Thurs, November 15

Thurs, November 29

January 2019

Thurs, December 6

Thurs, December 13

Thurs, December 27, 2018

Email: advertising@sourcemediagroup.ca
Telephone: 403.532.3101 Facsimile: 403.532.3109
6109 - 6 Street SE, Calgary, Alberta T2H 1L9

Toll Free: 1.888.932.3101

NEW HOME LIVING® is a registered Trademark the property of SOURCE MEDIA GROUP CORP. Reg. CIPO TMA 693289

are EPS or InDesign. Please ensure all
images are embedded/packaged with
your artwork and fonts are converted
to outlines. A low-resolution PDF of
your ad is also required to serve as our
reference.

IMAGES In order to maintain
quality, all images should be submitted
at 300 dpi at full placement size. All
images should be in CMYK mode
and TIFF format. No RGB, LAB, PMS
colours or embedded colour profiles
(such as ICC profiles).
PRODUCTION NOTES Half-,
quarter-, two-thirds-, one-third- or onesixth-page ads DO NOT require bleed.
Safe zone — all live elements must be
at least 0.25” from trim on all sides.
Registration marks and colour bars are
NOT necessary. Perfect alignment of
text or design across the gutter of two
facing pages cannot be guaranteed.
Files that are not sent in the above
formats will incur set-up charges of
$95/hr.

UPLOAD all ad materials via
www.hightail.com/u/smgARTWORK

