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NEW HOME LIVING IS THE PERFECT
PLACE TO PROMOTE NEW HOMES
AND COMMUNITIES
ENGAGING EDITORIAL
New Home Living has more content and better content
than any similar product in the market. And it’s all
local – owned by Calgarians, written and produced
by Calgarians — for Calgarians. It’s all about you, the
people who develop communities and build homes in
Calgary. From show home profiles, to interior design
tips, to how to shop for furnishings, we cover it all in
New Home Living.

UNBEATABLE REACH
We print more magazines, distribute at more locations,
and have a stronger readership base than any other real estate publication in town. In fact,
with 25,000 copies printed and more than 1,700 distribution points, we reach more than
50,000 readers every month. And, thanks to the quality and integrity of our content, our
magazines have great shelf life.

QUALIFIED PROSPECTS
Fully 100% of the people who read New Home Living are interested in buying a new home.
That’s why they pick the magazine up. More than half are between the prime homebuying
ages of 26-45 and, with nearly 40% earning over $75,000 per year. If you want to reach
serious potential new home buyers, you should advertise in New Home Living magazine.
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DARE TO COMPARE
New Home Living is THE single most cost effective way to advertise
your product. On a cost per thousand basis we give you unbeatable
ad value. And that doesn’t even factor in seasonal and other
special offers. If you’re looking for maximum results
from your marketing budget you need to put New Home
Living at the top of the mix.

PERSONALIZED
We have an experienced magazine professional
dedicated to new home advertising. They know the
magazine — and the Calgary housing market — inside
and out. Building an advertising strategy tailored to
your needs is their specialty. Our entire sales staff and
management group is in Calgary — just a phone call or
visit away.
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ADVERTISER INCENTIVE PROGRAMS

double page
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full page
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2/3
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1/2

1610

1445

1410

1355
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LOYALTY REWARD
Sign up for 12 consecutive insertions and
receive ONE FREE AD insertion & ONE
(2-page) FREE EARNED MEDIA to be used
any time through the contract.
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1290

1145
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1100

1040

NEW ADVERTISER
Buy 3 ads at the regular rate and receive
a 4th ad FREE of charge.

*15% guaranteed position surcharge.

DOUBLE-UP
Purchase a full page on an annual contract
and get another full page anytime for $800.

COVERS
INSERTIONS		

1X

3X

front cover package

5100

N/A

Front & Back Cover Packages

back cover package		

4700

N/A

also receive a minimum

outside back		

3350

3050

two pages of advertorial

inside front/back		

3250

2950

inside purchased issue.

ADVERTORIAL
Get a story any time you want. Purchase
a full page ad at regular rate and the
2-page story is just $1,500. We’ll even
write it for you!
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DIGITAL EDITION
AUDIO | VIDEO
Embedded on digital magazine
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show home profile

Summer fun hits its peak in the city,
as Stampede rolls in

Calbridge Homes’ latest grand prize show home
lets the sun shine in

H

n WRITTEN BY

ave you ever wondered where characters from Bruce Springsteen songs end up, especially those from his car-centric
songs? Like “Wendy” from “Born to Run”, “Mary” from
“Thunder Road” or “Junior Johnson” from “Cadillac Ranch”?
What happens after they escape the “death trap” and the “suicide rap”?
If they were lucky, they could have ended up like Chris and Christine
Scholz, two aficionados of fast cars and drag racing, who ended up
living the suburban dream in the southeast community of Walden.
Okay, there’s no white picket fence, but they have everything else in
their 2,100-square-foot two-storey Homes by Avi home. This includes
a couple of young kids (Austin, 4, and Sophia, 2), a couple of dogs,
and an oversized double-attached front garage with 12-foot-plus tall
ceilings that can fit up to four cars with lifts.
“That was the one condition Chris had when we were looking for our
move-up home,” Christine tells New Home Living. “He wanted a space
to work on the cars.”

»

Chris, Christine
Austin and Sophia

Sonik: paired show home in Mahogany

July 2016 NE W HOME LIVING

|

25

2 |

n Written by

NE W HOME LIVING A PRIL 2016

Shelley Boettcher

P

ancake breakfasts on every downtown corner. Fireworks every night.
Cowboy hats, parties, horses and a big parade, too.
There’s nothing in the world quite like the Calgary Stampede, which
takes place July 8 to 17 this year.
If you’ve never attended Calgary’s biggest party, it’s time to go. See what the
fuss is about. And have a ton of fun.
But first, figure out what you want to do, says Jennifer Booth, public relations
manager for the Calgary Stampede.
“Plan your Stampede in advance. You can even buy your tickets online so you
can avoid the lineups,” she says.
And prepare for the weather — hopefully, hot and sunny. “Make sure you’re
wearing your cowboy hat,” she says. “Wear sunscreen, too, and stay hydrated.”

Pepper Rodriguez

LEAVES ARE TURNING and the air is getting cooler, sure signs of fall approaching. But
if you happen to win the latest Hospital Home Lottery grand prize show home, it will be like
summer never ended, or ever will again.
Calbridge Homes has constantly outdone itself with each and every grand prize show
home they bring to the Calgary Health Trust lotteries, but this one in the exquisite riverside
community of Riverstone of Cranston would be on the top of everyone’s favourites list.
For one thing, it is well and truly a one-of-a-kind home, there will never be another one like this
in all of Calgary.
“Calbridge has been able to replicate a couple of its previous grand prize show homes for
our buyers. But for this one, we can probably copy some aspects of it, but building an exact
one would be next to impossible,” says
Eelco Kleinleugenmors, Design Manager at
Calbridge Homes. “It was tailor-made for this
particular lot.”
This 943 square-metre lot the home sits
on is the crowning jewel in all of Riverstone
of Cranston. It’s 14-metres wide in front and
57 metres at its deepest and backing onto
the Bow River. That kind of land just can’t be
found anywhere else in Calgary.
This $2.4 million home — with 5,350 squarefeet of living space - makes the utmost use of
the heavenly, natural landscape and views of
the tranquil river and the lush greenery of Fish
Creek Park surrounding it are available from
almost every corner of the home.
But the utter functionality of the home
is never lost in the flash and bang of this
grand prize lottery home. “We had over 230
people in the house during the launch and it
performed perfectly as a party home, and the

feature

Yee-haw!

AN ENDLESS
SUMMER HOME

A family home
for car lovers
Young family finds forever
home in Walden

show home profile
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caterers had no trouble at all moving about
illustrating the functionality of our design,
especially in the kitchen,” he points out.
“Calbrdge’s philosophy of building homes
that provides for all that families need — with
lots of storage and room for future growth — is
paramount in everything we do, regardless
if it’s a starter home or a million-dollar estate
home,” Kleinleugenmors says.

TOP LEFT This wine display showcase is just a little taste of
the home’s entertainment space. “Your home is where you
entertain your friends and family, and we designed this home
exactly for this purpose,” Kleinleugenmors says.
TOP MIDDLE Wide open staircases are a signature at
Calbridge Homes, and here they use finger groove handrails
with horizontal metal and glass rails. Posts are stained to
match the white oak hardwood floors for continuity.

ABOVE The high ceilings, skylights and
huge windows give this open concept
interior an ethereal glow, like a yearround summerhouse.The grand prize
home comes with $100,000 in cash and all
furnishings, decorating and landscaping.

»

LEFT The private outdoor living spaces — the spectacular deck
on the main floor and the spacious walk-out patio underneath
it – were just made to enjoy the home’s natural surroundings
even more. The deck is even equipped with automated
phantom screens to enjoy pest-free parties.
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PRINT ADVERTISING SPECS
1/4
full page bleed
live area 7.25” x 9.75”

3.55” x
4.792”

full page

1/3V

7.25” x 9.75”

trim size 8.25” x 10.75”

2/3 page

2.33” x 4.792” x 9.75”
9.75”

1/2 page

bleed 8.75” x 11.25”

7.25” x 4.792”

ACCEPTED FILE FORMATS are EPS or InDesign.

PRODUCTION NOTES Half-, quarter-, two-thirds-,

Please ensure all images are embedded/packaged with your
artwork and fonts are converted to outlines. A low-resolution
PDF of your ad is also required to serve as our reference.

IMAGES In order to maintain quality, all images should be

one-third- or one-sixth-page ads DO NOT require bleed. Safe
zone — all live elements must be at least 0.25” from trim on all
sides. Registration marks and colour bars are NOT necessary.
Perfect alignment of text or design across the gutter of two
facing pages cannot be guaranteed.

submitted at 300 dpi at full placement size. All images should be
in CMYK mode and TIFF format. No RGB, LAB, PMS colours or
embedded colour profiles (such as ICC profiles).

Files that are not sent in the above formats will incur set-up
charges of $95/hr.

MULTI-MEDIA ADVERTISING SPECS
FORMATS ACCEPTED

For videos: .flv

For audio: .mp3 (Videos need to be under 2 minutes playing time.

DEADLINES & DISTRIBUTION
ISSUE

AD BOOKING/COVER FINAL

AD FINAL

ON STANDS

January

Thursday, December 1, 2016

Thursday, December 8, 2016

Thursday, December 22, 2016

February

Thursday, January 5

Thursday, January 12

Thursday, January 26

March

Thursday, February 2

Thursday, February 9

Thursday, February 23

April

Thursday, March 9

Thursday, March 16

Thursday, March 30

May

Thursday, April 6

Thursday, April 13

Thursday, April 27

June

Thursday, May 4

Thursday, May 11

Thursday, May 25

July

Thursday, June 8

Thursday, June 15

Thursday, June 29

August

Thursday, July 6

Thursday, July 13

Thursday, July 27

September

Thursday, August 10

Thursday, August 17

Thursday, August 31

October

Thursday, September 7

Thursday, September 14

Thursday, September 28

November

Thursday, October 5

Thursday, October 12

Thursday, October 26

December

Thursday, November 9

Thursday, November 16

Thursday, November 30

January 2018

Thursday, December 7

Thursday, December 14

Thursday, December 28

Email: advertising@sourcemediagroup.ca
Telephone: 403.532.3101 Facsimile: 403.532.3109
6109 - 6 Street SE, Calgary, Alberta T2H 1L9

Toll Free: 1.888.932.3101

NEW HOME LIVING® is a registered Trademark the property of SOURCE MEDIA GROUP CORP. Reg. CIPO TMA 693289

